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Theme: “Resilient Internet for a shared sustainable and common future”

1



2



Terminologies 

● We used Brand Moran tool, Twitter analytics, Facebook Analytics and Linkedin 
Analytics to analyze #KeIGF2022 conversations.

● Reach: The number of people who saw any content from or about KICTANet 
Pages, including posts, stories, ads, social information from people who 
interact with the Page and more.

● Impressions: Multiple views of a posts by the same people.
● Page visits: The number of times the page was visited.
● Potential Impact- this is the number of times somebody might have seen the 

hashtag.
● Followers per contributor- the average number of followers per contributor 

during the campaign.
● Links and pictures- number of tweets containing links and pictures.
● Engagement rates: Any interaction users had with posts such as likes, 

shares, comments, replies, retweets, clicks
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https://www.brandmoran.com/


Terminology Used To Audit The Social Conversation

Description Twitter Numbers

Potential Impact 80.7M 
Potential Reach 11.03M
Contributors 117
Follower/ contributor 125.31k
Original Tweets 644

Engagement rate 4.4%

Replies 281

Reshares 1.3k

Links/ Images 57.8%
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Facebook Report- KeiGF page

● Account name: Kenya IGF @KenyaIGF
● Followers then: 240 likes · 249 follows
● Current Community: 302 likes  · 249 follows
● New Followers: 9 likes 
● Page reach: 149
● Page visits: 28
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https://web.facebook.com/KenyaIGF
https://web.facebook.com/KenyaIGF/


General Audience Overview
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Facebook Audience per Town/Cities
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Facebook Audience Per Country
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KeIGF Facebook Page Reach
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Facebook Page visits
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Facebook Page New Likes
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Top-Performing Organic Posts
This post reached 988% more people (87 people), 1 like, 1 share and 2 link clicks
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Post with Highest Reactions
This post received 300% more reactions (4 reactions), 18 reach and 1 link click 
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Facebook Report- KICTANet page

● Account name: KICTANet @KICTANet
● Followers then: 529 likes · 544 follows
● New Followers: 15 likes 
● Page reach: 2,373
● Page visits: 131
(data taken between June 20-June 30, 2022)
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https://www.facebook.com/KICTANet/
https://www.facebook.com/KICTANet/


Sponsors Mentions/Tag on KeiGF Facebook Page Posts
Sponsor Number of Mentions

Communications Authority of 
Kenya
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Meta 3

GIZ 3

Safaricom 3

UKAid 1

Huawei 2 

KeNIC 2

Tespok 2

AFRINIC 2

IGFSA 1

Liquid Intelligent Technologies 2
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General Audience Overview
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Facebook Audience per Town/Cities
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Facebook Audience Per Country
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KeIGF Facebook Page Reach
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Facebook Page Visits & Likes
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Top-Performing Organic Posts
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Post with Highest Reactions
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Post with Highest Reactions
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Twitter Analytics Overview

● Tracked hashtag: #KeiGF2022 and #KeISG2022 between 19th June 
2022 and 2nd July 2022. 

● New followers:  124 ( from 3,941 to 4,065)
● The #KeiGF2022 event attracted an impression of 80.7 Million 

compared to 63,192 in the  #KeiGF2021
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https://twitter.com/search?q=%23KeiGF2022
https://twitter.com/hashtag/KeISG2022?src=hashtag_click


Sponsors Mentions/Tag on Kictanet Twitter Posts
Sponsor Number of Mentions

Communications Authority of Kenya 12

Meta 22

GIZ 10

Safaricom 17

UKAid 3

Huawei 10

KeNIC 4

Tespok 9

AFRINIC 5

IGFSA 2

Liquid Intelligent Technologies 4 25



Twitter Mentions Popularity Per Day
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Twitter Mentions Per Hour
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Twitter Emoji Analytics
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Popular Hashtags
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Popular Keywords 
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Contributors Twitter Locations
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Top tagged Entities/Users
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Top Performing Tweets
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Top Performing Tweets
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Sponsored Posts
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Sponsored Posts
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#KeIGF2022 Twitter Feedback
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#KeiSG2022 Twitter Feedback
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Linkedin Analytics Overview

● New followers:  202 ( from 2034 to 2241)
● The #KeiGF2022 posts attracted an impression of 40,935 (993 reactions 

-17 comments and 46 shares)
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Sponsors Mentions/Tag on Kictanet Twitter Posts
Sponsor Number of Mentions

Communications Authority of Kenya 6

Meta 6

GIZ 8

Safaricom 10

UKAid 5

Huawei 4

KeNIC 5

Tespok 5

AFRINIC 4

IGFSA 4

Liquid Intelligent Technologies 3 40



Top Performing Linkedin Posts
● Day 1 of the Kenya IGF Week where we held a “Roundtable Meeting on 

Privacy and Data Protection for Women”. https://bit.ly/3Rxagif 

The post had 2849 impressions

● The second, where we had Ms.Maureen Mwaniki, Vice Director of Programs 
Management- Huawei Technologies, Kenya https://bit.ly/3PvweAt 
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https://bit.ly/3Rxagif
https://bit.ly/3PvweAt


Linkedin Feedback
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Linkedin Feedback
Link https://bit.ly/3P5a9Zr 
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https://bit.ly/3P5a9Zr


Linkedin Feedback
Link https://bit.ly/3Rvbc6J 
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https://bit.ly/3Rvbc6J


Linkedin Feedback
Link https://bit.ly/3nZRbaP 
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https://bit.ly/3nZRbaP


Linkedin Feedback
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THE END
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