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Background

• The 11th Kenya: Internet Governance Forum Conference 2018 

themed “ICTs for Kenya’s Development: Getting Everyone on 

Board” aimed to serve as a platform for policy dialogue on 

issues of Internet governance in Kenya.

The theme  revolved around:

1. Enhancing Cybersecurity for development

2. Harnessing ICTs in Government

3. Safeguarding Privacy and data and the EU GDPR

4. Content Regulation on the Internet

5. Developments in Fintech and E-commerce

6. Emerging Technologies Trends



Background 

• IGF forums are localised and their outcomes feed into each 

other from country to the global level. 

• The outcomes of the country level (Kenya IGF) feed into the 

regional level (East Africa IGF), continental level (Africa IGF) 

and ultimately at the global level (IGF). 

• This year, the 13th Annual Global IGF Meeting convened by 

the United Nations, will be hosted by the

• Government of France and is scheduled to take place on 12 -

14 November 2018 at the UNESCO Headquarters in Paris, 

France.

• The 2018 Kenyan IGF forum was also pushed online using 

#KIGF2018



Terminology Used to Audit 

the Social Conversation

• We used Tweetbinder to analyse #KIGF2018 conversation.

• Potential Impact- this is the number of times somebody might 

have seen the hashtag.

Potential Reach- the number of unique users who might have 

seen the hashtag

Followers per contributor- the average number of followers 

per contributor during the campaign.

Links and pictures- number of tweets containing links and 

pictures.

• NB:Basic Tweetbinder collects up to 2,000 tweets

for a period of 7 days.



Overview Of The #KIGF2018 Online 

Engagement 



Overview Of The #KIGF2018 Online 

Engagement 

Graphical Representation of the online engagement  Jul 19, 2018 11:47:59 - Jul 21, 2018 08:20:03



Statistics

• From the info graphics above, there were over  2000 tweets

sent on #KIGF2018 at the time of writing the report as captured 

on Tweetbinder.

569 contributors took part in the engagement creating an 

impression of 13,955,693 and a potential reach of 3,874,978.

• This is higher compared to #KIGF2017 as shown below.



#KIGF2018 Analysis...

Below are Twitter infographics showing that during the period we 

trended online for the entire day alongside competing online 

conversations 



#KIGF2018 Analysis...

Below are the top words that were used during the forum



#KIGF2018 Analysis...

Time-lapse on how the conversation maintained top among Kenyan trends



#KIGF2018 Analysis...

According to Trendanalia, on 20th July, #KIGF2018 was overall at 2 out of 

130 Kenyan trending online conversations http://bit.ly/2mzoNwM

http://bit.ly/2mzoNwM


Overview of the online engagement



Overview Of The Online Engagement

During the forum the @Twitter Kictanet account tweets earned 102.1K 

impressions over this 3 day period. Below is the top tweet. 



Overview Of The Online Engagement

During the forum the @Twitter Kictanet account managed to gain over 100 

new followers as shown below



Conclusion



#KIGF2018

• The social conversations were lively courtesy of 

the enthusiastic online community. 

• There is need to continuously use social media 

through strategic online activities that show the 

positive initiatives KICTANET is doing to ensure 

their services are convenient to the customers. 

• It was positive to have some of the participants 

embrace the use of LinkedIn and small video 

podcasts to push the conversation. In future, we 

can be able to do Facebook Live too.

• This will have a positive ripple effect on Kictanet

as an authoritative voice riding on the quality of 

voices it has on its platform. (Below is proposed 

strategy that can be adopted.)




